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THE WINE COMPANY

Total Basket in value sales MAT on year ago +4.8% with unit sales down 2.3%
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Total Basket in value sales MAT on year ago +4.8%
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TOTAL LIQUOR SEEING STRONG GROWTH OF +7%

FABS Spirit Coolers gaining importance with growth of +17.1%

TOTAL LIQUOR FABS SPIRIT COOLERS

R127 billion 3" largest segment
+7/% vs YA +17.1% vs YA
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