
South Africa FMCG market size and Growth
REPORT

Total Basket in value sales MAT on year ago +4.8% with unit sales down 2.3%

Source: Nielsen IQ • May 2024

Value  
12MM

Value  
3MM

unit  
12MM

unit  
3MM

621 671 M 154 153 M

21 710 M 5 310 M

621 671 M 56 271 M

7 079 M 1 757 M

621 671 M 17 448 M

2 000 M 501 M

621 671 M 11 172 M

3 186 M 783 M

621 671 M 3 409 M

179 M 43 M

621 671 M 21 657 M

4 551 M 1 100 M

621 671 M 30 231 M

3 192 M 758 M

621 671 M 7 388 M

823 M 203 M

621 671 M 5 770 M

633 M 149 M

4.8% 3%

2.3% 3.9%

5.4% 5.3%

2.3% 1.9%

9% 7.7%

1.6% 0.6%

5.4% 3.5%

0.2% 1.6%

2.5% 0.4%

5.1% 7.4%

2.9% 1.4%

4.1% 8.5%

4.8% 2.9%

1.6% 5%

4.1% 3.6%

1.7% 1.3%

2.9% 10.9%

5.7% 11.8%

total total

total total
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2.9% 4.8%
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Total liquor seeing strong growth of +7%
REPORT

FABS Spirit Coolers gaining importance with growth of +17.1%

Source: Nielsen IQ • May 2024
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Total liquor 
R127 billion
+7% vs YA

fabs spirit coolers
3rd largest segment
+17.1% vs YA


